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PENGARUH INTENSITAS MENONTON ACARA JOURNEY DI 
METRO TV DAN DI CHANNEL YOUTUBE JOURNEY 




Pada tahun 2015 sampai 2019 jumlah wisatawan nusantara dan mancanegara 
mengalami peningkatan yang cukup tinggi. Program acara Journey di Metro Tv 
dan channel Youtube Journey merupakan tayangan dokumenter perjalanan yang 
menggambarkan tema pertualangan ke tempat-tempat wisata budaya di 
Indonesia dan mancanegara, dan Journey masuk dalam daftar pemenang 
anugerah pewarta wisata Indonesia 2017 dan 2018. Oleh karena itu, peneliti 
tertarik ingin mengkaji tayangan program Journey di Metro Tv yang 
menyajikan perjalanan-perjalanan wisata di daerah nusantara dan mancanegara, 
memberikan pengaruh pada peningkatan jumlah wisatawan di Indonesia dan di 
luar Indonesia. Peneliti tertarik ingin mengetahui apakah intensitas menonton 
Journey berpengaruh terhadap minat berwisata budaya di kalangan mahasiswa 
Jabodetabek.  Ada 3 tujuan penelitian ini adalah untuk mengetahui pengaruh 
intensitas menonton tayangan Journey di Metro Tv dan channel Youtube 
Journey di kalangan mahasiswa Jabodetabek, untuk mengetahui minat berwisata 
budaya di kalangan mahasiswa Jabodetabek, dan untuk mengetahui pengaruh 
intensitas menonton tayangan Journey Metro Tv dan channel Youtube Journey 
terhadap minat wisata budaya di kalangan mahasiswa Jabodetabek. Teori 
penelitian ini menggunakan teori Stimulus, Organisme, Responde (S-O-R). Jenis 
penelitian ini adalah kuantitatif, metode survei, dan uji regresi linear sederhana. 
Survei yang dilakukan sebanyak 407 responden. Hasil penelitian ini 
menunjukkan bahwa tingkat intensitas menonton dan minat berwisata budaya di 
kalangan mahasiswa Jabodetabek yang menonton di Metro Tv dan channel 
Youtube Journey tergolong sedang. Sedangkan pengaruh intensitas menonton 
Journey di Metro Tv dan channel Youtube Journey terhadap minat berwisata 
budaya di kalangan mahasiswa sebesar 32% sehingga H0 ditolak dan H1 
diterima. Artinya, hasil penelitian dengan hipotesis (H1) terdapat pengaruh 
intensitas menonton program Journey di Metro Tv dan channel Youtube 








THE EFFECT OF INTENSITY TO WATCH JOURNEY EVENTS ON 
METRO TV AND CHANNEL YOUTUBE JOURNEY ON CULTURAL 




The Journey program on MetroTV and the YouTube Journey Channel are travel 
documentaries that illustrate the theme of adventure to tourist attractions and 
cultural history in Indonesia and Mancanegaram. The Journey is on the list of 
2017 and 2018 Indonesian Tourism Journalists Award. The research survey was 
conducted on Jabodetabek Students because students have high intellectuals and 
students are important to know the culture that exists in national and 
international regions. There are 3 objectives of this study are to determine the 
effect of watching the Intensity of Journey shows on Metro TV and Youtube 
Journey Channels among Jabodetabek Students. To find out the Interest of 
Cultural Tourism among Jabodetabek Students. And To find out the effect of 
Intensity Watching Journey Metro TV and Youtube Journey Channel on Interest 
in Cultural Tourism among Jabodetabek Students. This research theory uses the 
theory of Stimulus, Organisms, Responders (S-O-R) and Individual Differences. 
This type of research is quantitative, survey methods, and simple linear regression 
tests. The survey was conducted as many as 407 respondents. The research results 
of the researchers showed the level of Intensity of Watching both on MetroTV and 
Youtube Journey Channel among Jabodetabek Students is classified as moderate. 
Interest in Cultural Tourism among Jabodetabek Students is moderate. There is 
an effect of Intensity Watching Journey on MetroTV and Youtube Journey 
Channel on Cultural Tourism Interests among Students by 30.5% so H0 is 
rejected and H1 be accepted. That is, the results of research with the hypothesis 
(H1) there is influence the intensity of watching the Journey program on Metro 
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